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Here's your handy sheet
to help you remember
where to find
the Agritourism Marketing web page
at
-- www.visitncfarms.com --

and the
Agritourism Office Resources
at
- www.ncagr.gov/agritourism --

Also,
www.ncagr.gov/ncproducts
shows various categories where you can

market other products you have for sale.
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STARTING YOUR AGRITOURISM VENTURE

An agritourism farm is a value-added farm or ranch that provides pleasure as well as
recreation, information, education or other experiences or services for which the public may or
may not pay admission to participate in and/or purchase an agricultural product or activity.

The following questions provide a starting place for farmers interested in developing
agritourism farms.

First Steps
1. What do you want to do? Do you have a firm idea of your goal(s) for your agritourism farm?
* Have you made a list of the activities you want to provide?
« Have you made a list of the resources, both natural and man-made, that you have
available on the farm and which are attractive to agritourism venues?
2. Who do you want to serve? Ages, size of groups, how often?
3. How much do you have to invest?
* Time
« Money
* Other resources
4, How ready are you? How far along are you?
5. When do you want to open for business? Do you have a timetable or schedule?
6. Do you want to provide an educational program?
7. Do vou have historical or cultural information to provide?

Beginning a Business

%. Do you have a business plan? A strategic plan?

9, Do you know your land use rights?

10. Do you want to charge for your services? Do you know how much money you need or want to
make? -

11. Have you talked with your insurance agent about the probable need to increase liability
coverage? Do you need or want to provide health insurance for employees?

Other Support Agencies

12. Have you talked to the NCDA&CS Food and Drug staff, the Marketing Division, or the NCSU
Food Science staff to see what resources are available to help you with value-added processes,
such as processing a commaodity before it is marketed or changing the way a product is packaged?

Local Issues and Regulations

13. How much of your current land holdings do you plan to use? Are you planning to buy more
land? Is the use of any of your land prohibited for agritourism activities? Have you talked to the
local planning/zoning board?

14. Are there other agritourism farms nearby that could compete with you?

15. Are there land, water or wildlife issues that might impact your plans?

16. Have you researched local legal and liability considerations or regulations such as planning
and zoning, health, environmental quality through your local agricultural extension offices,
business and economic development offices, Secretary of State, and tax offices? Does your county
have zoning ordinances which are helpful to agritourism? Has your county adopted Voluntary
Agricultural Districts (VADs)? Enhanced Voluntary Ag Districts?
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17. Have you talked to your neighbors about your plans? Will they be receptive and supportive, or
irritated? Do you have a plan to overcome negative feedback?

‘18. Is there adequate parking for large groups? Do you have turn-around areas for school buses?
19, Do you have restrooms and handwashing facilities adaptable for *special needs’ persons?

20. Do you have a list of emergency phone numbers next to a visitor-aceessible telephone?

Marketing Your New Agritourism Farm

21. Do you have a marketing plan? Do you know your potential visitor population?

22. Have you researched organizations to join to promote your farm, such as the Chamber of
Commerce or the local Convention and Visitors Bureau, or other farm organizations that promote
agritourism? Do you know about the Agritourism Networking Association?

23. Have you rescarched other nearby crafts and rural entertainment resources to partner with?
24. Have you thought about off-site signage to offer advertising and directions to your farm?

25. Have you planned for on-site signage for highlighting activities and/or educational
experiences?

26. Have you thought about hospitality services, such as who will welcome your visitors and who
will show them around the farm? Will you have guides for guided tours?

27. Will you have a gift shop and/or sell souvenirs? Do you plan to sell homemade foods?

28. Will you have a plan for tracking your visitors to know where to increase or decrease
marketing efforts? Guest books for sign in with email addresses?

29. Will you give away coupons for future visits? Discounts for large groups? Special incentives
for school groups? .

30. Do you want to advertise on the internet? Have you checked out the General Store in the
DA&CS® Agritourism page at www.visitnefarms.com? Did you know you can market other
items you produce through the General Store’s categories at www.ncagr.gov/neproducts?

31. Do vou have access to email? Do you have or plan to have a webpage? An online newsletter?
Mailing newsletters to customers?

32. Do you want to send out press releases or develop a media kit?

MNetworking with Other Agritourism Farmers

« Morth American Farmers Direct Marketing & Agritourism Association -
www.nafdma.com

= NC Agritourism Networking Association — visit the Agritourism
Office at www.ncagr.gov/agritourism

This information is designed to help potential agritourism farmers do their research and gather information about
developing an agritourism farm. It is published as the first of three documents in the series: Suggestions for Helping
¥ou Start an Agriteurism Venture and Business Resources for Agritourism Farmers, published by the Agritourism
Office of the Morth Carolina Department of Agriculture and Consumer Services.

All documents are available by request, are online, can be emailed or mailed.
Developed by Martka Gloss, Manager

Agritourism Ciffice, Marketing Division

martha glassi@ncags pov

919-733-TEBT x.276

M Department of Agriculture and Consumer Services

Rev. Movember 2008
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SUGGESTIONS FOR HELPING YOU START AN AGRITOURISM VENTURE

An agritourism farm is a value-added farm or ranch that provides pleasure as well as
recreation, information, education or other experiences or services for which the public may or
may not pay admission to participate in and/or purchase an agncultural product or activity.

First Steps

1. If you have a dream of starting an agritourism farm, you need to write down what your ideas or
goals are. You are limited only by your imagination teamed with your resources.

2. You can entertain and/or educate school groups, church groups, adult groups, professional tour
groups, small groups, large groups, families, and on and on. You need to assess the activities you
plan to have on the farm and the size of your staff vs. the population within 25 — 50 miles. If you
are near a large population area, you will attract visitors fairly quickly with minimum selected
marketing, If there are other similar farms nearby, and the population is not near a larger area, you
will require fewer staff. You can pariner with local crafts persons.

3, Staff needs are determined by activities — drivers for hayrides, cashiers in a gift shop, activities
which require personnel for safety reasons, lookout stations in a com maze, help with parking,
greeters at the entrance, staff to conduct orientation or educational classes, eic.

4. If there is an educational/heritage/cultural component to the farm, you will need to create and
keep sufficient copies of handouts or materials, depending on grade levels if for schools.

Beginning a Business
5. A business plan and a strategic plan are always good ideas for beginning a new business. Your

local community college may have a Small Business Center to help you with these plans in a one-
on-one confidential basis, free of charge. If you need financial assistance from a bank or credit
union, having a business plan shows forethought and a professional approach. The Small Business
and Technology Centers are located on the UNC campuses and provide similar services. Setting a
fee for your agritourism activities is the way you will make money. NC REAL can help you assess
your market and determine how much money you might make. Contact your local extension office

for additional information.
6. Never think that you will over price your farm’s attractions. Some agritourism farmers offer

packages at different fees, Most agritourism farmers charge $8 — 12 per person. Check with your
schools to see what they are charged for visits. If there are children who are unable to pay, ask
loeal businesses to create a school fund that will pay for children who would be unable to come
because of the charge.

7. Explore what other agritourism farms charge by visiting their websites at the General Store
website at www, visitnefarms.com and look around at the various farms listed. You can find the
agritourism webpage at the link “Find an Agritourism Farm™ at www.ncagr.gov/agritourism.

8. Liability insurance is sometimes a challenge — finding it and affording it. Ask your insurance
agent. If the agent is unable to find or write coverage, email the agritourism office for a list of
insurance agents who help farmers with agritourism liability policies. You may also want to
explore providing health insurance for your staff.

9. The North Carolina legislature passed an agritourism liability law (see “Limit Liability for
Agritourism Farms™ - www.ncagr.gov/agritourism) in the summer of 2005, The law has text fora
sign that informs visitors at an agritourism farm that there are activities and sites on the farm
which require responsible actions on the part of the visitor. If the farmer keeps the farm in safe
working order and has signs posted, the chance of liability litigation is lessened. Signs may be
handmade, but have to follow the requirements in the law. Professional signs are also available at
low cost from the Agritourism Office and through membership in the Agritourism Metworking
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Association (ANA), The ANA Mission Statement, organizational goals and membership form can
be found at www.ncagr.gov/agritourism.

Other Support Agencies and Networks

10. The NCDA&CS Food and Drug Division, Marketing Division, or the NCSU Food Science
staff can assist you if you are interested in processing a commodity before it is packaged or
marketed for sale.

11. You can join the free ANA list serve through membership in the Agritourism Networking
Association (ANA) to chat and ask questions of other agritourism farmers. Call or email the
Agritourism Office for more information on ANA and its benefits.

Local Issues and Regulations

12, You will need to check with your local planning/zoning board on zoning or other land use
restrictions or property tax issues,

13. Depending on the activitics you plan, you may need to check with the local health department.
ADA accessibility is sometimes required for entrances, exits, and restroom facilities.

14, If you have not already incorporated your business, you may want to check with an attorney
and/or a CPA on business incorporation and estate planning issues. You can find an attorney who
specializes in business and estate planning through the local or state Bar association.
Consideration needs to be given to how your venture, or entity, will be operated. Often, through
lack of attention, sole proprictorship is automatically chosen. However, alternative entities exist
including parinerships, limited-liability companies, and corporations such as Subchapters C and 5,
as well as a variety of trust arrangements. Income and property tax consequences Vary
significantly, depending on the legal entity chosen. Liability to third parties is also a consideration
in structuring your business, as is ease of operation within a chosen structure.

15. Your local economic development office may have information of other local development
activities or future initiatives that might affect what you are planning either positively or
negatively.

16. Planning for adequate parking is necessary. Conversation with your local police or sheriff’s
department will begin a good working relationship.

17. Find out what the sign ordinances are for advertising your farm on local roads. More
expensive highway signage is available through NC DA&CS and DOT programs.

Marketing Your New Agritourism Farm
18. Build relationships with your local Convention and Visitors Bureau or Chamber of Commerce

— join the Chamber and invite the membership to an “Alive after Five” social at the farm.

19. You can start off low-key with a one-page flyer for special events. If you don’t like computers,
get a high school student who is creative to design a one-pager for you. Give the important
information — who: name of farm, what: activities/events, when: hours of operation, where:
location, map (simple drawing or text directions), how much: admission fee(s) per package or how
you decide to charge. Invite local television stations to cover special events.

20. Visit your local schools — make personal visits (call ahead) to the principals of the schools you
want to visit your farm. Take a one-page flyer about the opportunities at your farm, emphasizing
lessons about nature, food production, animal life, fiber resources, the history of farming, the
history of the land surrounding the farm, and other items of interest.

21, Creative off-site signage will draw visitors to your farm. A “brand” or “logo” for your farm
will create a visual effect for visitors. Local ordinances and state regulations will determine what
type of off-site signage can be used.

22. On-site signage is different. It is used to attract attention to activities and explain or inform

~7-5



visitors about exhibits and activities. High school or community college art class students may be
good resources for creating signage at low cost.

23, A well-trained staff will create most important first impressions for visitors. Clean and
attractive grounds, smiling faces, pre-planned ways of handling emergencies, flexibility in
arrangements, and a willingness to let the customer be “right™ will create experiences that visitors
will remember in a positive way. The best marketing is “word of mouth.” Visitors who have
negative experiences will tell seven other people about that experience. Hospitality training is
aften available through local extension offices.

24, Gift shops are fun for visitors. Even if the inventory is small, attractive settings are a must.
Pleasant but not overpowering scents such as cinnamon, apples, pumpkin pie or fresh lemon are
attractive draws. A guest book can be an invaluable tool for newsletters and mailings and tracking
demographics. Coupons are good giveaways. For an unexpected rainy day, give away plastic bags
or disposable hats or even inexpensive umbrellas to visitors who may be inconvenienced by the
weather, Be sure your logo is on any giveaways!

25. The internet is definitely growing as a popular way to advertise. If possible, develop your own
website, If you cannot do this, NC DA&CS can create a webpage for you for free on the General
Store. Contact the Agritourism Office for more information. You can connect your website to
ours. You can also market other commodities at www.neagr. govineproducts,

26. Press releases are useful depending on your media market. There may be local writers who
can create attractive press releases for yvou at very low cost.

27. Consider special events featuring natural holidays or other local interests.

28. Allow your visitors to “personalize” their visit by “naming” or “adopting™ an apple or peach
tree, a grape vine, a baby lamb, sheep, colt, rabbit, chick, etc. Send out an occasional newsletter
via email or regular mail and give an update on the progress of Amy's little goat, or Matthew's
apple tree, or Bill and Suzanne's grape vines.

Networking with Other Agritourism Farmers

The North American Farmers Direct Marketing and Agritourism - nafdma.com —isa
national organization for agritourism farmers, farmers market members and other agricultural
professionals with a membership fee of only $150 and access to a ‘chat’ room for members. The
association hosts a national meeting in the early part of each year where participants have

three days of agritourism farm tours and three days of workshops.

The North Carolina Agritourism Networking Association has over 350 members currently
comprised of agritourism farmers, vineyard owners, extension agents and other rural tourism
professionals. It is designed to foster networking and mentorships among farmers. Members are
connected via an internet list serve hosted by the Agritourism Office in the Marketing Division of
the Department of Agriculture & Consumer Services,

This information is designed to help potential agritourism farmers do their ressarch and gather information about
developing an agritourism farm. [t is designed to help find the answers to some of the questions in Starting Your
Agritourism Venture. The other publication in the series is Business Resources for Agritourism Farmers,

published by the Agritourism Office of the North Carolina Department of Agriculiure and Censumer Services. The
documents are available at www.neagr. gov/agritourism, can be mailed by request and can be emailed.

Developed by Martka (lass
Manager, Agritourism Ciffice, Markoeting Division

martha glass@ncags pov

919-733-TEET x.276

Marth Carcdina Department of Agriculture and Consumser Services
Rev. Mevember 2008
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insurance Agents Offering Help to Agritourism Farmers and Vineyard Owners

The following list of insurance agents is available for your assistance in
finding agritourism liability insurance. The offering of this list in no way
endorses these agents by the Depariment of Agriculture and Consumers
Services or the Agritourism Office, nor stipulates or suggests that they can
provide the type of insurance needed at a cost you can afford. Additionally, most
agents work within no more than 100 miles of their home office, and sometimes
not that far. When searching for an agent, start with those closest to your home,
and be up-front with them — tell them if you have called other agents. Often
agents cooperate in helping you find the right company, and it is a waste of their
time for them to be working with you when you've contacted someone else who
is doing the same research. They prefer to collaborate rather than compete. The
districts listed beside some of the agents' names refer to the six ANA districts. If
you have a question about your district, please contact Martha Glass, Agritourism
Office, at martha.glassi@ncagr.gov, or call 919-733-7887, x276.

Liz Taylor - taylor@morrowinsurance.com, 1-800-228-3132; 828-693-5396 (o),
B28-768-5197 (c); is an Agritourism Networking Association (ANA) Sponsor
member, presented insurance information at 2007 ANA conference and ANA
West District workshop in Asheville, spring 2007. Covers West District and some
parts of West Central in western North Carolina.

Marsh Dark, Ill - VP, Morrow Insurance Agency, Marion; B28-652-6212 (o).
mdark@morrowinsurance.com — spoke at West District ANA Workshop May
2008 at Peaceful Valley Farm, Old Fort. Covers West District and some parts of
West Central located close to Marion.

Carl Inman - Snipes Insurance Co., Raleigh: carl@snipesins.com, 919-571-4335
(o). Made presentations at ANA North Central workshop at Hill Ridge Farm in
Spring 2007 and 2008 annual conference at Caraway. Covers North Central,
South Central, Northeast and Southeast Districts, basically area east of |-85.

Will Johnson - Johnson Insurance Services, Mocksville, NC; 1-800-255-7777,
336-753-1038 (0); 336-809-3568 (c); will@agritourisminsurance.com; website
www.agritourisminsurance.com. ANA Sponsor member, made presentation at
West Central ANA workshop April 2008, was sponsoring vendor at 2009 ANA
Annual Winter Conference in Hickory, spoke at 2008 West Central Workshop.
Agent Cathy Boles also available. Covers West Central District, generally 75-100
miles from of 1-40/1-77.

Jeff Fitzgerald — Accurate Insurance Solutions Inc., Dobson; 336-356-2471;
jfitzem@yahoo.com; business primarily with vineyards and agribusiness; ANA
Sponsor member; covers primarily West Central and North Central Districts.

John Snipes - Snipes Insurance Services, Bunn, 810-892-2121;
john@snipesins.com; in partnership with agency owner, Dal Snipes, who is an
ANA Active member and farm owner. Recommended by Carl Inman. Covers
North Central, South Central, Northeast and Southeast districts,
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Brad Brown - Snipes Insurance Services, Bunn; 910-882-2121;
brad@snipesins.com; covers North Central, South Central, Northeast and
Southeast districts.

Ty Ross - Olde Fayetteville Ins. Co., 910-483-6210 (o), 919-630-6865 (c); South
Central and Southeast Districts

Jack Boseman - Mationwide in Roancke Rapids at 252-537-8338 -
bosemaj@nationwide.com; spoke at 2007 ANA Conference at Caraway. Covers
primarily Mortheast District (southernmaost county — Pitt).

Gary Miller, Manager - Everett Cash Mutual Ins. Co., VP SE Region, 814-977-
5391; Works with farmers west of |-95. Attended 2008 ANA conference at
Caraway. gary@everettcash.com — Gary does not work directly with customers
but will help find an agent in the western part of the state.

Kim Birckhead - The Insurance Center, Inc., Troy; 910-572-3572,
tici@mec-online.net; recommended by ANA member; works in Montgomery and
Randolph counties.

Ann Ashman - AF Insurance Services, Inc., 948 Johnson Ridge Road, Elkin, NC
28621: (336) B35-4060; 1-800-446-1295; aashman@afinsurance.com; does
business primarily with vineyards/wineries; attended 2009 ANA Annual Winter
Conference in Hickory; covers primarily Surry and Yadkin in northern West
Central District.

MOUNTAIN REGION

Morrow Agencies

Johnson Insurance Services

AF Insurance Services

Accurate Insurance Solutions Inc. (West Central)

PIEDMONT REGION — East, South, Northeast

Snipes Insurance Co. (Central)

Olde Fayetteville Insurance Co. {Southern)

The Insurance Center (Southern)

Mationwide Insurance (Northeast)

Callahan & Rice (South Central, Southeast, North Central and Northeast)
Accurate Insurance Solutions Inc. (North Central)

Rav: Aug 2010
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Business Resources for Agritourism Farmers

Institute of Minority Economic Development

114 W._ Parrish Street Contact: Linda L. Gunn, VP of Administration and Policy

Durham, NC 27701

Phone: (919) 956-8889

Fax: (919) 658-T668

Email: ncimed@interpath.com

Website: www.ncimed.com

Mission: Te build and sustain economically vibrant and socially responsible communities through
business development among underdeveloped sectors of the population. In fulfilling its mission, the
Institute works to provide comprehensive data and information on minority businesses to educate,
inform and enhance responsive public and private sector decisions.

HandMade in America

F.O. Box 2089

Asheville, NC 28802

Phone: 828-252-0121

Fax: B28-252-0388

Email: info@handmadeinamerica.org

Website: www.handmadeinamerica.org

Mission: To celebrate the hand and the handmade, to nurture the creation of traditional and
contemporary craft, to revere and protect our resources and to preserve and enrich the spiritual,
cultwral, and community life of our region, Strategies focus on creating sustainable econamic
development to provide business and financial support for craftspeople, to nurture our region's craft
culture through public relations and education, and to maintain our rural quality of life.

Mountain Microenterprise Fund

29 1/2 Page Avenue

Asheville, HC 28801

Phone: 828-253-2834

Fax: 828-255-7953

Email; info@mtnmicro.org

Website: www.mtnmicro.org/

Mission: To provide people throughout western North Carolina with business training, loans,
technical assistance and support so they can start or expand a small business.

Morth Carolina REAL Enterprises

115 Market Street Suite 320

Durham, HC 27701

Phone: 919-688-7325Fax: 919-682-T611

Website: www.nereal.org/

Mission: To develop entrepreneurial talent through action, learning and fostering the creation of
sustainable enterprises throughout North Carolina, with special emphasis on rural communities.

Morth Carolina Rural Economic Development Center
4021 Carya Drive Contact: Elaine Matthews, VP for communications and development
Raleigh, HC 27610
Phone: (919) 250-4314
Fax: (919) 250-4325
Email: info@ncruralcenter.org
Website: www,ncruralcenter.org
Mission: To develop, promote, and implement sound economic strategies to improve the quality of
life of rural Morth Caralinians. The center serves the state's 85 rural counties, with a special focus on
individuals with low to moderate incomes and communities with limited resources.
~11-5



Self-Help

Central HC Region

301 W. Main Street, PO Box 3619

Durham, NC 27702-3619

Phone: 919-956-4400

Website: www.self-help.org

Mission: To help low-wealth families — particularly minorities, women and rural residents — buy
homes, build businesses and strengthen community resources.

smoky Mountain Development Corporation

100 Industrial Park

Waynesville, NC 28786

Phone: 828-452-1967

Fax: B28-452-1352

Website: www.wcu.edu/crdfeda.html

Mission: A nonprofit economic development corporation organized to create and retain jobs in the
region. Operating as a Certified Development Company (CDC), the Smaky Mountain Development
Corporation (SMDC) seeks to provide capital to eligible small businesses to finance major fixed assets.
SMDC also operates a 17,000 sq. ft. business incubatar facility.

Women's Business Center

Horth Carolina Institute of Minority Econemic Development

114 W. Parrish Street

Durham, HC 27701

Phone: 919-956-8889

Fax: 919-6B5-7668

Email: info®@ncimed.com

Website: wwow.ncimed.com

Mission: The Women's Busiress Center is a partnership program between the U.5. Small Business
Administration's Office of Women's Business Ownership and the Horth Carolina Institute of Minority
Economic Development, Inc. The center's mission is to provide training, counseling and technical
assistance to aspiring and existing women business owners. The Women's Business Center can
empower women with the tools needed tat establish businesses, stabilize their companies, generate
sustainable profits, enhance their companies' infrastructure, strategize for future growth, create
jobs, and contribute in the growth and economic development of the community.

Small Business and Technology Development Center (SBTDC)
State Headquarters

5 West Hargett Street, Suite 600

Raleigh, MNC 27601-1348

Fhone; 919-715-7272

Email: info@sbtdc.org

Website: www.sbtdc.org

small Business Center Network Local Sites

Morth Carolina Community College System

5003 Mail Service Center

Raleigh, HC 27699-5003

Phone: 919-733-7051

Fax: 919-715-5796

. Website: www.neccs. co.nc.us/business_and_industry/sbemainpage.htm

Mission: Small Business Centers serve business and entrepreneurs by providing one-on-ane
entrepreneurial services, resources, and practical, short-term educational programs to help local
business men and women start and run a business.
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USDA Office of Rural Development

4405 Bland Road, Suite 260 Contact: John Cooper, State Director

Raleigh, HC 27609 Type of Organization: Federal

Phone: (919) 873-2000

Fax: (919) 837-2073

Website: www.rurdev.usda.gov

Business and Industry Program. Provides loan guarantees to further business and industrial
development in areas outside the boundary of a city of 50,000 or more. Priority is given to applicants
for projects in open county, rural communities and towns of 25,000 and smaller. The program
provides guarantees to commercial lenders who make credit available to establish or maintain
business in rural areas. Loan funds may be used to purchase land, buildings, and equipment, and
provide working capital. Priorities are to save existing jobs and create new employment opportunties.

Good Work

115 Market Street

Suite 470

Durham, HC 27701

Phone: 919-682-8473

Email: GWinfo2GoodWork.org

Website: www.goodwork.org

Mission: To help people start and expand small businesses.

NCSU (Raleigh) and NC A&T (Greensboro) Cooperative Extension Service
WWW. Ces.nesu.edu

Check your local phene book for your county extension service office for opportunities in training
and education,

Applachian Sustainable Agriculture Project
Charlie Jackson, Exec. Dir.

859 Micholson Cove Rd.

Cullowhee NC 28753

B28-189-3263

Grants and Farm Information: www.asapconnections.org
info@asapconnections.org

Mission: Assistance with local farm marketing projects

DOT Highway Signage Office

Susan Kunz and James Hambright

919-662-3078 (Susan) 919-329-7004 (James)

skunz@dot. nc.state, us

jhambright@dot. nc.state.us

Office directs the process for Agricultural Highway Tourism Signage, Tourist Oriented Directional
Signs and Attraction Logo Signs i

Carolina Farm Stewardship Association

919-542-2402

PO Box 448

Pittsboro NC 27312

www.carolinafarmstewards.org o
The goal of the Tobacco Communities Reinvestment Fund is to keep farmers in farming and maintain
the economic base of North Caroling's rural communities. The Reinvestment Fund aims to assist
farmers and rural communities to develop new sources of agrisultural income through provision of cost-

share grants.
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ARE YOU READY TO

MARKET YOUR FARM
on the

AGRITOURISM WEBSITE ?

www .visitncfarms.com



Agritourism - NCDA&CS General Store Page 1 of 1

Orther |‘nﬂailﬁe‘{in§ sitee o Free online ﬂpF“f-ﬂHdﬁ
- e er———— B AR
General Store Home | Browse Categories | Search | Create/Edit Your Free Web Page __uke| |
&0y Agritourism
y Fird a farm
/ View all listings in Agritouriam. th colt ,n,hl.
Agritourism —————————————————— .
Barnyard Animals, Fiber Animals, Farm Camping, Bird Watching, Fishing, Hunting |
Riding Trails |
Farm Bed & Breakfasts, Country Cabins, Hay Rides, Mazes, Pumpkin Patches
Retreats

Histaric Farms, Reuniens, Museums, Events  Hollday Farms, Christmas Trees, Crafts

Pick Your Own Farms, Farm Roadside Picnics, Parties, Weddings, Honeymoans
Stands, Murseries, Flowers

School Fleld Trips, Summer Camps, Farm Slow Food, Dining, Vineyards, Wineries,
Vacations Organie

Visit the NCOASCS Agrowtsm Olce £ "ﬂ'ﬂ ritourysm

Thesolree s
Dorarilaad the 2007 Agrilouriam Diractory ( pdf)

Haorth Carglina Department of Agricullure & Consumer Services Steve Troxlor, Commissioner

This is the weblink to this screen...

www.VisitNCFarms.com

The online application allows you to pick categories in
addition to Agritourism that match what you produce for
sale. For instance, you could pick "Produce” and one/more
of the subcategories for Produce, and also select
"Agritourism" and any of the subcategories in
Agritourism that fit your farm/vineyard.

web address for "Brouxe Categories” “1-Mm

rhtlp:% wrww.ncaar.govincpraducts Tk Nirsetnmy s Catlum=1011 8/4/2010



General Store Home | Browse Categories | Search | Create/Edit Your Frae Web Fage

Your search “All Listings™ in __Agritaurism > Pick Yeur Own Fasms, Farm Roadside Stands,

Mursaries returmed the foliowing 154 Bstings.

123458 [Mexts]

APPLE FAMILY FARM
1765 Highway £5 South
Kisrnarsvile, NG 27284
FORSYTH County ===
[3236) §83-2279

BARRY'S STRAWBERRY FARM
4163 Cox Ml Road
Sanford, NG 27332

LEE County & click on

(919) 258-3606
Additional Phones819) 258-2571

BUCKWHEAT FARN

2700 Hafland Road

Apex, NC 27502

WAKE Courity ™

(918) 3030338

Additional Phone{§18] 244-5647

CAROLINA COUNTRY FRESH MARKET

P.C. Bax 477
Rabarsonuille, NC 27871
MARTIN County “8=
(252) T95-2626

DANIEL FARM

2716 Easl Wail Avenug

‘Wake Fones!, NG ZII'"H'-"

WAKE Courity =5

(919) 524-1507

Additional Phone:(813) 556-3265

ENOCH WINERY & VINEYARD
3735 NG Highway 50 8.
Benson, NG 27504

JOHMETON mm -

(819) 854-573

Additional Pm-.a (819) 207-0100

GANYARD HILL FARM

319 Sharon Rd

Dwrham, HC 27703

DURMAM County =985

(919) 556-8728

Additional Phone:(813) B12-7370
1606 Picken Fiosd

Sanford, NC 27132

LEE County =™

(B14G) 4386727

INDIGO FARMS

1542 HICKMAN RO
CALABASH, NC 28487
BRUNSWICK County ===
(510 287-6704

Addisianal Phane:{810} 287-3808

ISELEY FARMS
2860 Burch Bridge Road
Burlinglon, NC 27217
ALAMANGCE County ==~
[336] 5B4.3323

¥ou arg on page 1al

APPLE HILL ORCHARD AND CIDER MILL
5205 Appletres Lana

Marganton, NG 28655

BURKE Counly =8

{B28) 437-1224

Additicnal Phone:(B77) 4371224

BIG HORSE CREEK FARM
P.0. Box 70

Lansing, NC 20843

ASHE County -

(336} 3841134

BYNUM PEACH FARM & NURSERY
123 Galbmore Road

Ellarbe, NG 28338 :
RICHMOND Courty e

{910} 652-2204

COSTON FARM, LLC

T42 Appie Valley Raad
Handarsonville, NG 28752
HENDEFIE:‘JNMW

(828) 635-63

Agditicmal Fhunl (B28) BBS-3753
DEER SPRINGS FARM

4403 Shutard Lake Road
Lawndale, NC 28020
CLEVELAND Ceunty =%

{704} 538-6060
Additional Phana:{704] 300-8210

FARMER MAC'S BERRIES

184 Baery Patch Road
Hampstead, NC 28443
PENCER County

{910) 270-4618

Additional Phone{910) 270-4511

GARLAND TRUFFLES
3020 Ode Tumar Road
Hilsborough, NG 27278
ORANGE cmm.r

{518) T32-304

Acditional Pr-mrwml 535-9933
90 Ham Produce Road

Snow Hill, NC 28580 =
GREENE County “

[252) 747-2647

Addftional Phone:(888) 588-0596

[NGRAM FARM

121 Riverdale Dr

High Poird, NG 27263
GUILFORD County =™

(336) 431-2368

Additional Phone:{336) 434-6580

JACKSON DAIRY

1556 Dairy Rosd

Dunn, NG 28334 X
SAMPSON County e

{210} 567-2721

Additional Phorad{310) 56T-6548

You are on paga 10f 6

AYERS PRODUCE

p.o. box 1058

Ramseur, NC 27315
RANDOLPH Counly ==

(336) B24.2752

Adamianal Phene (335) B85-0853

BRUTON VINEYARD, LLC

P O Box 57, 547 NC 211 Hary
Eagle Springs, NC 27242
MOORE County g

(B10) B73-3248

Additionsl Phone:(310) 862-7501

CALAHALN FARMS

510 Calahaln Read

Masksville, MC 27028

DAVIE County =

(336] 908-2240

Additionsl Phone:[336) 452-T340

O & L FARMS, INC.

3020 Hwy 54 Wast

Chapal Hill, NC 27816

ORANGE County =8

(B16) 8294300

Additionsl Phene:(919) 523-5858

DREAMFIELD FARMS

HARMETT County
(818} 5240191
Additional Phone:[819) 524-8180

FRESHPIK PRODUCE, INC.
TEO2 Sadie Road

Kenly, MC 27542

VILSON County ==

(252) 237-1260

GREEN BIZ NURSERY
3783 Wilminglon Hwy
Faystinvillg, NG 28206 L
CUMBERLAND County “=8=
(910) 323-8811

Additlonal Phone:(810) 323-8832
6345 Chrisimas Tree Ln.

Vale, NG 281568 2
LINCOLN County ==

[T} 2761835

Additienal Phone:(T04) 276-2726

IRA CLIME FARM

4444 Lee Chne Road
Conover, NC 28813
CATAWEA County =™
(B28) 4645542

JEFFREYS STRAWBERRY PATCH

FRAMKLIN County “26
(919) 4554826
Additlonal Phone:(213) 496-8664

Filter by County!

= "M\



Buckwheat Farm rage | oI &

Buckwheat Farm

Pick-Your-Own Strawberries Snecml' qu,g‘_
6@0“# H‘SE Buckwheat Farm
We are a family owned business, spacializing in Pick-Your-Own Karma Lee
Strawberry production. We also have various jams and jellies made 2700 Holland Road
from locally grown fruits, Apex, NC 27502
WAKE County

Phone: 919-303-0339
Fax: 919-303-4793
buckwheatfarm@bellsouth.net

Besides Strawberry picking, there are varicus animals lo see on our
farm. We have horses, geats, guinea fowl, chickens and pea fowl.

We encourage you to inquire about Company Outings and visits for
Preschool and Daycare Groups.

Quy Products:

PY 0 Strawberries
Jams and Jellies
Honey

Directions:

Located on Holland Read, 3 miles south of Apex,

From the intersection of South Salem Street and WC#55, travel away
from Downtown Apex for 3 miles on South Salem Street (Old US#1).
Turn right on Holland Road and travel 0.8 miles. Turn left onto Leeway
Farm Road, follow road to the field.

Hours of Operation:

Mid-April to Early June
Mon.- Sat. 8AM to TPM
Sun. 10AM to SPM

Web Site;

buckwheatfarm.com

Where you can find quy products:

Y
' % Proud member of the Goodness Grows in North Carolina program.
General Store Home | NCOASCS Home Page

Site Hosted bi North Carolina Deiartmenl nfﬁricultune & C':'""”"‘F}; Services

~3-M

htto:'www.neagr. gov/neproducts/ShowSite.asp7ID=1822 3232010



When you are ready to join the

NORTH CAROLINA

-AGRITOURISM

NETWORKING

ASSOCIATION
- ANA -

here is the information you can review...

Mission Statement

The ANA will serve as a statewide proactive advocate.for
agritourism farmers and as a liaison between and among
state-level organizations, field organizations, nonprofits and
landowners to support and facilitate agritourism.

The NC ANA is an unincorporated nonprofit with a Board of Directors and
bylaws.



Mission Statement of the
NC Agritourism Networking Association (ANA)

Mission Statement of the NC Agritourism Metworking Association
(HC ANA)

“The ANA will serve as a statewlde proactive advocate for
agritourism farmers and as a liaison between and among state-
level organizations, field organizations, nonprofits and rural
landowners to support and facilitate agritourism.”

KC ANA Membership Application | ANA Newsletters | ANA Bylaws

NC ANA Goals

The arganization will enable agritourism farmers to share best practizes, network with peers, discuss and find answers to
chatlenges, celebrate successes, and advocate for needed resowces.

The ANA will work to find solutions to achieve the following geals listed in pricrity order by the initial lask force: Easily
accessible and affordable liabity insurance; consistent zoning and planning regulations; markeling support and resources,
highway and sile signage; safety; funds for costs of stariup; and partnering with other rural arts activities.

The thifeen steps Ested below are designed Lo meet these goals.

1. Provide education and training for potential and current agritourism farmers. Hold a statewide conference
in the early par! of each year and workshops for the ANA districts to educale and inform AMA members
and others inferested in promating agritourism, and recrull new ANA members,

2. Educate and promaote agritourism to the public, tourism professionals, the media and potential farmers,
through resource materials, workshops, press releases, media interviews and public speaking. Statewide
Agritourism Directory with over 250 entries distributed in 2006 and 2007, 100,000 agritourism maps with
over 200 entries distributed to state Welcome Centers and other tourisi destinations in 2008; updated
Agritourism brochure distributed o VWelcome Centers and ather tourism agencies and individuals = new
editien 2010; update “So You Want to Starl an Agritourism Farm? package for new agritourism farms
available at www.ncagr.gowagritourism,

3. Create a portal of information resources available at www.neagr.gowagritourism.

4, Advocate for insurance avallability 81 ressonable cost; educate insurance industry, elected officials and
policy-makers on definition of “farm,” “agritourism farm.” “Limit Liabllity for Agritourism Farms® kaw Is
found at ncagr.gowagritourism,

5. Metwork and share informafion and resources bedween and among agritourism farmers via emails and
US mail sen! to members and others by Agritourism Office; list serve available 1o ANA members only -

ncana.membersi@lists.ncmail.net. The ANA newsletter is available al
neagr.gov/agritourism and assists members with sharing information.

6. Conduct research that will provide information on the demographics of agritourism farming to help
farmers determine economic feasibility of developing and operating agritouwrism farms.

7. Research on determining the saturation and compefition for sustainable markets.
8. Find grants and other funding souwrces for agritourism farming. Find funding 1o update professional NC

DASCS 2005 agritourism survey and brochure, January 2006.
9. Advocate for policy development on focal and statewlde bevel to help with challenges to agritourism

farms.

10. Advocate for consisient local zoning policies 1o help sustain the family farm through agritourism.

11. Advocate for agritourism financial support before local, state and federal officials as appropriate. NC HE
143 - Exernpt Agritourism Activities from the Privilege Tax on Amusements — became lew July 20045,

12. Keep current data base of ANA agritourism farmers similar to the Agritourism website on the General
Store.

Rev. March 2010
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North Carolina Agritourism Networking Association

The NC Agritourism Networking Association (ANA) provides a way for agritourism farmers,
extension agents and rural tourism service providers to network, exchange information and
tips. There are close o 300 members. We strive to support our members through an annual
day-long conference and district workshops in the spring. We also have a members-only list
serve for exchange of information and finding answers to questions. There are district
directors, two from each of six districts, who are ANA Board members and work within their
district to help farmers with agritourism interest, farms and vineyards. The ANA is an
unincerporated non-profit with a Federal ID number.

The Agritourism Liability Warning 2005 statute adds protection to you in addition to your
agritourism liability insurance. It does not take the place of liability insurance. You want fo
protect your assets and yourself against claims filed in case of accidents. Using the signs as
described in the law. The link-to the law is "Limit Liability for Agritourism Farms Statute” on
www.ncagr.gov/agritourism.

You can make the signs, or have them made, if you follow the instructions in the text of the
law. However, ANA will mail two professional signs to new Active members of ANA. If you
want additional signs, they are $7.50 each (see ANA membership form).

If you join as a Sponsor member, you can ‘up’ your membership to Active for an additional $10
at a future date, and you will receive two free signs at that time. You will have to indicate on
the renewal membership form that you were a Sponsor member for our records.

Resources from ANA and the Agritourism Office include names of insurance agents who can
help you find appropriate agritourism liability insurance. Also on ncagr.gov/agritourismis a
booklet called “So You Want to Start an Agritourism Farm?” with sections on starting an
agritourism farm, marketing resources, and information about the ANA.,

When you join ANA, you will get email information about information of interest. If you do
not have email, important information will be mailed to you,

Join us as we support and encourage agritourism farmers in North Carolina!
"Agritourism is Value-Added Agriculture!”
Martha Glass, ANA Executive Director

Manager, Agritourism Office, NCDA&LS
marthaglass@ncagr.gov ~ 919-733-7887 ®.276



EXPLANATION OF EFFECT OF 2005 LIMIT LIABILITY LAW ON
AGRITOURISM FARMERS [N NORTH CAROLINA
SESSION LAW 2005-236

The law says that an agritourism farm operator is not liable for injury or death of a
participant resulting from the inherent risks of the agritourism activity, as long as the
following waming is posted. However, this law does not take the place of liability insurance.

in an agritourism activity conducted at this agritourism location if such injury or death

ults from the inherent risks of the a u activity. Inherent ri apritourism
activities include, among others, risks of inj i u t, and
animals, as well as the potential for you to act in a neglipent manner that may
contribute to vour injury or uming the risk of participating in this

agritourism activity.’

The text of the law in full can be found at pcagr.com/agrtourism. Click on “Limit
Liability for Agritourism Farms" in the side column. An explanation of the benefits of the
signs is also located in that column. Additional legislation affecting County Fairs is also
found at that site. The site is “County Fair Liability.”

The waming sign needs to be posted in a clearly visible location at or near the
entrance to the agritourism facility where visitors will see it when arriving at the location,
and ‘also posted at the site(s) of the agritourism activity. The waming language must also be
included in any writien contracts with other customers or vendors,

The explanation below is provided by the General Counsel for the Dept. of
Agriculture and Consumer Services to explain the purpose of using the signs.

The law is intended to discourage lawsuits against agritourism operators by making
participants aware of the inherent risks of agritourism activities. It does not protect you from
liability if you are negligent or if you fail to take reasonable steps to comrect unsafe conditions
on your property. Although not required under this law, you can also discourage lawsuits by
posting other signs to make participants aware of dangerous conditions that cannot be
corrected, such as “No Swimming or Wading” around ponds, or “Keep Out” in equipment
storage areas.

From Dalr Tanoury, Torts Attorney in the NC Attorney General's Office.

Regarding warning signs, from a litigation standpoint, I welcome them. The more
obvious a potential hazard is to a visitor, the better for me in proving that the plaintiff should
have been aware of the hazard and failed to exercise proper care in avoiding same, eg, a big
orange sign staring them in the face waming them of the kicking horses. Though the sign
might not win the day, it will go a long way in doing so. (riy 200

For more information on obtaining Liability Waming Signs, go to
ncagr.com/agritourism. You do not have to join ANA to buy signs. See text of law (above).
However, signs available through ANA are vinyl and virtually weather-proof.

Contact Martha Glass, Agritourism Office, at martha.glass@ncmail.net or call the
Agritourism Office at 919-733-7887 for additional information.

Rev. Aug. 2007



GENERAL ASSEMBLY OF NORTH CAROLINA
SESSION 2005

SESSION LAW 2005-236
HOUSE BILL 319

AN ACT TO LIMIT LIABILITY ARISING FROM CERTAIN AGRITOURISM ACTIVITIES.
The General Assembly of North Carolina enacts:
SECTION 1. Chapter 99E of the General Statutes is amended by adding a new Article

"Article 4.
"Agritourism Activity Liability.

"§ 99E-30. Definitions.
5 used in this Article, the fu]towmg terms mean:
(1) Agrilounsm activity. — Any actvity camried out on a farm or ranch that allows
mcmﬁ of the _genh public, for recreational, entertainment, or educational
o view or enjoy rural activities, including farming, ranching, historic,

t
cuimrai: Eanrtst—xnur—mm activities, or natural activities and attractions. An
| (4]

activity is_an_agritourism activity whet or not the parficipanl pai

to read:

%ﬁlﬂmﬂ in the activity.

(2) Ttourism professional. — Any person who is engaged in the business of
rmu%m one ur more agritounsm activities, whether or not for compensation.
3) : mntn agritounsm activity. — 1hose angcrs or condmnns at are an

armtns Q tourism activity tential of a parficipant to
act in a negligent manner thal may contribute to In 0 the aru-:tla-nfor
ers, incluain ing to follow nstruchions given e agritounsm
urn;css:pnai or failing to exercise reasonable caution ile engaging n the

Flounsm a.x:uw%.
[C)] articipant. — person, other than the agritourism professional, whe engdges
in an apritourism activity. )
5 Person. — % individual, fiduciary, fitm, association, Earmaship, limited
cting as

liability company, corporation, unit of government, or any other group acting as
a unit.

"§ 99E-31. Liability.

(a] as nrovided in subsection (b) of this section, an agritourism professional is not
liable for in E or %ufﬁ of a cipant resulting from the ii%etent nsiE of tourism
activities, 50 long as contained in Lr.o. 15 pos as required and, excepl as
ﬁv@;ﬂ; é@un IE; oi _%h_'is Mlﬁ; no_pariicipant_or Em‘tici@_@t's re;iresmtauvc can
maintain an action agmnstﬂrrmvcr an tourism professi or 1n 055 or
death of the cipant resulting exclusive of the inherent risks of agritourism
activities. In any action for damages Fgmnst an a%munsm ]%r_gfﬁssmna[ for agritounism actmjxr

e agrifourism professional must plea e affirmative defense of assumption of the nsk o
apritourism acty ¢ participant.

;El ﬁ%ﬁg in subsection (a) of this section ents or limits the liability of an
apritourism professional 1 agritourism profess onal does any one or more of the following: -

1))

Cnmnuman actoronussmn hal constitutes n or W or wanton
Ih omission proximate

articipant, and that a::t or
(2) owledge or reasona ou d have known of a dangerous Ll
condition_on _the land, facililies, or equipment used in the activity or the™




damage, or death to the participant.
p (a]
agritourism_professiona der liability provisions as set fo

tatutes. ; e
{d) Any limitation on lepal liability afforded by this section to an
is in addition to any other limitations of legal liability otherwise provi v law.
& 99E-31. Warning required.

E Every agritourism professional must post and maintain sipns that contain the warning
notice SEWE1§ in subsection (b} of this section. The sign must be placed in a clearly visible
ocation at the enfrance to the agnitounsm location and at %ﬂ site of the agritounsm activity. The
waming notice must consist of a sign in black letters, with each letter to be a minimum ol one
inch in iieiEEt. Every written contract entered into by an agritourism professional for the providing
of professional services, instruction, or the rental of equipment to a participant, whether or not the
contract involves apritourism activities on or off the location or at the site of the agritourism
activity, musl contain in clearly readable print the warning notice specified in subsection (b) of
this section.

The signs and contracts described in subsection (a) of this section must contain the

following notice of warning:
"WARNING

Under Morth Carolina law, there is no Tiability Tor an injury to or death of a participant in an
agritourism activity conducted at this agritourism t-::-catmn li such in or death results from the
EEercnI risks of %c agritourism activity. Inherent risks ol agritounsm actvilies include, among
others, risks of injury inherent to land, equipment, and animals, as well as the potential for you to
act in a negligent manner that may contribute to your injury or death. You are assuming the risk of

ipating in this agritourism activity.’ - i . ]
atlure to comply wi e requirements concerning warning signs and notices provided

in subszection will prevent an agritourism profession m_invoking the prvileges of
Immunity provided by this Article.”

SECTION 2. This act becomes effective January 1, 2006, and applies to agritourism
ﬁ:ﬁﬁtiﬁ, as defined in G.S. 99E-30 as enacted in Section 1 of this act, that occur on or after that
te.

In the General Assembly read three times and ratified this the 20" day of July, 2005.

s/ Marc Basnight
President Pro Tempore of the Senate

s/ James B. Black
Speaker of the House of Representatives

s/ Michael F. Easley
Governor

Approved 2:01 p.m. this 29 day of July, 2005



2011 N.C. Agritourism Networking Association MEMBERSHIP APPLICATION

2011 ANA Annual Conference — February 17-18 — Registration on www.ncagr.gov/agritourism

Active Members: Farmers currently operating or aspiring to operate an agritourism or direct marketing operation pay
active member dues, shall have voting rights, and may serve as an officer or district director. Extension staff agritourism
farmers may be Active members. All family members are Active members, but have only one vote per farm. Dues: $30.00

** New Membership Categories: 5 Year Membership: $100 10 Year Membership: $175 **

Century Farm Active Members: Century Farm (CF) owners are recognized and honored with free membership & the
first set of liability signs is free. Application & a list of member farms are found at www.ncagr.gov/paffairs/century.

Sponsor Members: Individuals, organizations, and/or firms whose activities or programs support the Association and who
may be interested in becoming agritourism farmers. Examples: farmers, extension agents; in-town B&Bs, farm stores,
restaurants; rural craftspersons; agritourism insurance agents, farm agencies, Chambers of Commerce, Visitors Bureaus,
tourism professionals and rural tourism supporters. Sponsor members can serve as District Directors. Dues: $20.00

Junior Members: Individuals or youth organizations, in senior high school or college, aspiring to operate an agritourism
farm or direct marketing operation or with an interest in agricultural educational opportunities. Dues: $5.00

MEMBERSHIP APPLICATION - Go to www.ncagr.gov/agritourism
Dues year: January — December 2011 --- Dues Deadline February 28, 2011
MAKE CHECKS TO “NC ANA”
MAIL TO: Martha Glass
Agritourism Office
1020 Mail Service Center
Raleigh NC 27699-1020

NC AGRITOURISM NETWORKING ASSOCIATION
2011 MEMBERSHIP APPLICATION & DUES

PLEASE PRINT CLEARLY

Date of Application: Phone: (h)

Phone: (0)
Contact Name Phone: (¢)
Street/ PO Box City Zip
Name of Farm/Business/Agency: Century Farm
Email: County: District
Website: Facebook Page:
Agritourism Farmer Cooperative Ext. Staff Rural/Agritourism Service Provider
** $100 — Five Year ANA Membership $175 — Ten Year ANA Membership **

_ $30-2011 New: Active/CF member — 2 Liability Warning Signs Free w/ New Membership

_ $30-2011 Renewing: Active ~ $20-Sponsor __ $5-Junior __ $0 - Century Farm
___ No dues—2011 Renewing Century Farm member
___ $7.50 Liability Warning Signs Requested  Total: $

$ Total Amount Paid for Membership and/or Signs
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